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Abstract 
Recently, many local governments in Japan have started putting the regula-
tion for outdoor advertisement into force. However, it remains a challenge 
to comprehend an influence of an outdoor advertisement on landscape be-
cause of its difficulty in quantification.  Under the circumstance, the aim of 
this study is to reveal the influence of the outdoor advertisement on river 
space. The Seseragi-park which is located in front of the train station is se-
lected as the case study, because river space design must play an important 
role in creating favorable environment.  In this study, basic experiment using 
eye tracking system was conducted in order to evaluate the influence quan-
titatively. The author are now trying to classify the result and find a ten-
dency. This poster reports the experiment results of eye tracking system and 
discusses about the influence of outdoor advertisement on river space. 
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