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Locating China explores the political economy of space, place and popular culture in contemporary China.  This multidisciplinary volume articulates the relations of local culture and consumer culture to the production of diverse new spatial projects engaged by diverse local ‘agents’. China’s continuing drive toward urbanization gave rise to not only new cultural imaginaries but also new space and places, and new forms of spatial practices, thus destabilizing the older concepts of the `local’ and `locality.’

The international group of scholars incorporate theoretical inquiries of space into grounded empirical work on multiple locales throughout China. Whether the point of interest is village discotheques or tourist villas in Guizhou, tea houses in Hainan or luxury apartments and architectural extravaganzas in Shenzhen, the contributors argue that local places and local cultural practices are not constrained within the local scale. The cultural identity of a place is thus unstable to the utmost. This therefore raises the question - how do meaning transfers between different scales (i.e. the local, the regional, the national and the global, as well as the urban and rural) take place in socialist China today?

From the analysis of SARS and Beijing’s vision of rescaling the country’s administrative space, to the discussion of the Pornographic City, tabloid papers and other pop cultural forms, this volume delivers ethnographic observations and theoretical speculations essential to our understanding of the link between spatial thinking and the production of consumer culture in China. 

Contributors include Helen Siu, Peter Perdue, Carolyn Cartier, Tim Oakes, Louisa Schein, Tani Barlow, Hans Hendrischke, Wanning Sun, Feng Chongyi, and Jing Wang.

Jing Wang is S. C. Fang Professor of Chinese Language and Culture at MIT and affiliated faculty with Comparative Media Studies.  She is the founder and Chair of the MIT International Committee of Critical Policy Studies of China, and the head of Foreign Languages and Literatures at MIT.
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