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UNEP Open questions

What are a couple of the facts you found most interesting?
Summary:

Need more references

Things must be more carefully worded to reflect reality

Reviewers most noticed information from sections on food, water, and energy.

Raw information:

(1) Ozone layer recovery time
Water information

(6) 4000 m2/meat eater

(8) Energy standards are more uniform in the US

(9) The quotes

The 97% reduction in dolphin deaths

4000 m2 trees/vegetarian

<1% usable drinking water

(10) The information about regulatory agencies and which have strict criteria.

Their thoughts on poverty and travel were a bit… special. [Ed: suggestions/information in this part of the guide seemed like they came out of nowhere, or weren’t logical expectations]

(11) Dietary supplements might be bad for the environment – why?

Wind-generating facilities now competitive

(12) Factually unimpressive

(13) -World’s 20% richest people consume 75% of the planet’s natural resources: BUT actually what is most likely happening is richest 20% are consuming 75% natural resources that are currently being extracted to make them rich!  They don’t consume 75% of all available resources, just 75% of all extracted resources.

-1 person following a meat free diet prevents more than 4000 m2 of trees being destroyed/year.  What?!

(14) The statistics are always frightening but one positive thing which I didn’t know:
It would take the ozone layer only 40 years to heal – hopeful!

Not so good – US cosmetics spend more than worldwide education.

(15) That each year a fertile area of land the size of Ireland becomes useless.

That 2 billion people have no access to safe drinking water.
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UNEP Open questions

What age group do you think the guide is best for (for example, 16-20 year olds)?

Summary:

Most reviewers chose a broader and slightly younger age group than was given with the original project summary.  Instead of 18-24, the most common range seems to be around 15-22, with some falling on either side of that.  The younger numbers may be a result of the reviewer backgrounds – many ending up at MIT were at the top of their class at that time, and may have a quite biased impression of the “average” 12 year old.
Raw information:

(1) 15-24
(2) 20+

(5) 12-20 year olds

(6) 17

(7) Most likely 18-22 (college students) – younger would be either not interested or already know, also not likelty to travel internationally, less likely to be on own and making decisions

(8) 12-18.  It makes MIT students ask questions, but most students wouldn’t.

(9) 16-20 is about right.  Maybe HS → college.

The level of writing seems to be at a 16 yo level, but the content is useful/inspiring to older people as well.

(10). I think many of the views are too set-in for this type of information.  A younger group 12-18 might react better.

(11) 15-38

(12) As is, 10-14 year olds, maybe.  Although then the sheer amount of text would require more dedication on the part of the reader.

If UNEP wants to reach 16-20 year o9lds, perhaps a few pamphlets each on one topic and with more facts, references and plenty of suggestions for things to do which aren’t intuitive/common and groups to be involved with might be better.

(13) High school – many of the more complex issues of Sustainable consumption were left out, like how developing nations will necessarily consume more if their standard of living is to increase and that the primary mechanism for enriching developing nations is through trade with developed nations who consume what the developing nations produce!

(14) 12-25 I would have like to read this at age 12!

(15) 14-18
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UNEP Open questions

Do you think this kind of information would change others’ consumption habits?  What about your own?

Summary:

Many people here found their choices reaffirmed.  For actually changing behavior, reviewers suggested reaching out to younger people whose opinions were more flexible.

Raw information:

(1) It would change some habits in some people, probably not all for anyone.
(3) Yes, if they’re interested in sustainability.  No, if they’re not.

(5) No.  It will make people think, but is not concrete enough to get people to change their habits.  This guide does a great job of giving a general overview of all problems related to SC, but what this is missing and should probably be made into a separate guide are real examples of how one person’s action affected the water supply, for example.  This guide is supposed to show youth who live in the US who consume too much what they can do specifically to change.  So you need to show me how my purchase of a pair of jeans hurts the environment instead of just saying consumption in general causes these problems in a foreign country.
(6) Yes x 2

(7) Not likely to change mine, as already following what ideas I would have picked up.  Might convince others to conserve or cut back.

(8) I’ve already changed mine.  As for others, there might need to be economic incentives too.  But it’s good to get the info out

(9) it inspired me to change my spending habits, and it reinforced the idea that certain habits were making a difference.

(10) I think if the audience were younger, they might be more willing.  It won’t change mine very much.  The information is too unconvincing and the things to change too drastic.

(11) Yes, reasonable effective stuff.

Yes, there are a few things I’ll be changing.

(12) I know about most of the stuff presented here, so this won’t significantly change my consumption habits.  ON the whole, adults who would be influenced probably already know the stuff, but children tend to be more open and, though in charge of less current resources, are forming consumption habits which may be more malleable. 

(14) It does cause you to think.  Coupled with the means/suggestions to change things it would be even more effective.  Also it needs to be repetitive, people tend to avoid thinking about these issues because it is disturbing.

(15) This information will probably help change the habits of people who already care about the environment to some degree   People who are generally apathetic will probably remain apathetic, but people in the grey area might change their minds.  My consumption habits are pretty eco-conscious but this information helps me look at things like buying plastic bottles.
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UNEP Open questions

What did you like best?  Least?

Summary:

The layout was overall liked, except for the frequently changing font sizes.  People commented a lot on the pictures and easy-reading layout.  
“Stepping Stones” were a particular favorite.

There were mixed feelings about the length – some people thought it would be most effective broken up into smaller pamphlets on single issues.
Raw information:

(1) All the factoids sprinkled throughout.
The stepping stones were also useful.

Nothing I really disliked.

(4) Too long

(5) Websites for more info are great.

Too long in general, tries to deal w/all problems relating to sustainability.

(8) Best: The pictures

Least: The lack of backup for facts.

(9) The font changing size was a little annoying.  The layout was overall attractive.

The facts were helpful.  Perhaps a little e more info on things consumers can do.

(10) I didn’t agree with some of their more political/controversial commentary.  I really liked the colors and pictures.

(11) Best – lots of content – professional, pretty

Worst – size, shape, seemed to suggest a pamphlet, but hat lots of info

Should make it seem less like a pamphlet


-maybe longer


-slightly better cover

(12) I found the larger font keywords to be obnoxious and unhelpful.  In addition to making the guide look like a young children’s textbook/worksheet, I found them distracting.  They might be enough to make me dismiss the guide/put it down.

(14) I like the stepping-stones.

It is too long to take in one sitting but would be a really interesting basis to a class!

(15) I liked the layout of the booklet as well as the presentation of information.  The organization is helpful.  Perhaps more visual 
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UNEP Open questions

To be effective, the guide should cover current problems and give possible improvements individuals can make.  Did you find this kind of information?  What topic weren’t covered that you’d like to see?

Summary:

Additional topics suggested included ways to actually make a difference, kinds of solutions, and ways to really get a good idea of how severe some problems are, as the severity can be difficult to really appreciate from our lifestyle.
Raw information:

(1) Yes [Ed. I found this kind of information]

(5) See above.  The improvement section was too general.  Lots of good web sites for more info for the problems, but none listed for where to get more infor for the solution section.  For ex., don’t drive as much or rent a car instead of buying one.  You could list a site describing Zipcar [Ed. http://www.zipcar.com] where one is a member, and pays for the miles one drives.  Cars are communally used.  If can’t name a company, name an organizational website which mentions who is providing the solutions.

(8) I guess it’s necessary to mix social justice sisues with env. Issues. (eg child labor).  It will help with most people, it’s a bit off topic for me though.  Nothing major though.

(9)
1) yes, but more so would be great.

 
2) none [Ed. Additional topics]

(10) I found that some boxes contained summary but others contained things that were not always main points.  This was confusing.

(11) –seems more than enough content – in terms of topics

-good stuff overall


-though a few small thing should be explained more deeply


-seemed a bit too rushed

(12) Figures of ~50¢/day/child can be misleading when local economics have costs of living nothing like those in the US by orders of magnitude.  Those who note this may be disinclined to believe the actual severity of the situation.

(14) Really comprehensive – possible add in the way that advertisement idolizes thin women and subsequent health issues.  It mentions stereotypes/roles (p.48) and could go into this a bit too.  The message cannot be repeated enough – not completely relevant but important!

(15) Yes, the information about problems is relevant (recycling, ozone, pollution, waste, energies, advertising). There could be more information about the consumption of fossil fuels and more of an explanation of alternate energy sources.
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UNEP Open questions

Any other comments or suggestions on the guide?  Tell us what you think about it…

Summary:

Varied.
Raw information:

(10) Shorter, more bullet points, bold headings – target for younger audience
(11) Glad to see it available and with much effort invested

If more book-like, could be more respected

(12) –More citations!  Especially if you’re looking at an older audience (endnotes, footnotes would keep these out of the way) eg. P.13 – 4000m2/yr from a vegetarian diet according to whom?  This will make the guide much more believable even if people don’t look up the reference, because they can know the source.

-Mention the ~1 m rise in sea level in 50 years which is, I believe, general consensus among climate experts

-Everybody shops and so shopping is big business” AAAAH! Devoid of content, meaningless, a useless restatement of the obvious! Consumer economies are based on sales!  Of course! Don’t do this!

-Music is a universal language by definition? (p. 49) Anyone exposed to a very different musical style of a different area/era may disagree!

(15) The layout of this guide is attractive and I find the information interesting and helpful.  The information seems basic, so that  suggests that this guide is designed for a younger audience.  It’s pretty relevant and I find the analogies to be very helpful (ie 1 person needs 23 soccer fields to support their consumption…)

